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*** Slip Sheet *** 



The acquisition of Controlled is consistent with Liberty’s stated goal of converting 
minority interests or passive investments into controlling or strategic equity positions. In 
this regard. the rports programming provided by the RSNs broaden the scope of I .iberty’s 
video content offerings, which currently include, for example feature films, home 
shopping and game shows. In addition, DTV allows Liberty to  rcturn to the domestic 
video distribution business. This is believed to be synergistic with our content offerings 
and will allow us to compete more effectively with other content providers that already 
own distribution or have more extensive content offerings. We also believe that our 
experience and expertise in the areas of interactive television, broadband access, and 
interactive commerce, as well as our recent expansion (through Starz Media) into the 
business of producing live action and animated video product, will be valuable in support 
of DTV’s stratezic initiatives 
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*** Slip Sheet *** 



Media Encoding 

Media is encoded via the MediaForge and then automat.saily 
transcoded into the appropriate format for delivery. 

MediaForge 
Transcode Repository 

During the transcode process the following elements are 
added to the deliverable file: 

-English stereo to audio pair 1 
-Spanish or English SAP to audio pair 2 
-Dolby-E 2.0 or Dolby-E 5.1 to audio pair 3 
-Ratings Graphics 
-Ratings Elements 
-Open Elements 
-Close Elements 

-V-Chip Data 
-CGMS-A Data 
-XDS Data 

-Logo Bugs 

-Nielsen Data 
-Watermark 



MediaForge WoMow 

- 
Transcode Repository 
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+ avc HOmePaqe 

- GO Search fo r  in All of QVC corn 

Cox@ocaLe 
~ Facts ~ - Key 
Departments - Meet-the H o t s  . MNestones 

* pres_s 
Rslleases 

view ~al!~ c-orporate 

QVC Studio Park is located in West Chester. Pennsylvania (30 miles west of 
Philadelphia). 

OVC is the leader in electronic retailing, reaching approximatsly 96% of all US. cable 
homes, as well as nearly 25.3 million satellite homes equating to over 160 million 
homes worldwide. 

QVC employs approximately 16.900 employees worldwide 

In 2005, QVC received more than 178 million phone calls in the U.S. alone. The record 
for calls handled in a 24-hour p e w  is 1,246,387, sei on April 8. 2006. Over the past 
19 years, QVC has shipped Over 890 million packages to more than 26 million 
customers. Annually, QVC ships more than 100 million packages. . In 2001. QVC achieved its best sales day ever with over $80 million in orders taken. A 
Dell Intel Penbum IV personal computer was the most popular item on QVCs most 
successful day in its 1Q.year histor/. 

In terms of revenue, QVC is ranked the 2nd largest television network in the US. after 
CBS (amrding to 2005 revenue estimates in Broadcasting .& Cable). 

e QVC broadcasts live 24 hours a day, 364 days a year, and introduces over 1,600 
products every week to viewers in over 87 million homes across the United States. Of 
those 1,600 products. 250 of them are brand new to the QVC customer. 

Wlth 2005 net sales totaling more than $6.5 billion, QVC is now significaotly larger than 
many well-established traditional retailers like Bloomingdale's and cataloguer L.L. 
Bean. 

In 2005, QVC shipped over 137 million units worldwide. 

Of the nearly 10 million U.S. customers who shopped with QVC in 2005, over 2 million 
were shopping with us for the first time. 

e Over the past 12 years, QVC and lhe Fashion Fwiwear Charitable Foundation's 
"Shoes on Sale" event has Sold over 1,000,000 pairs of shoes and raised more than 
$22 million for breast cancer research and education programs. 

QVC's worldwide corporate headquarters, more m m m n l y  known as Studio Park, sits 
on 84 acres of land and the building is roughly the size of 15 football fields. 

QVC's worldwide warehouse space is the size of approximately 85 US. fwtball fields. 

The emergency electric generators for Studio Park could supply enough electricity to 
power almost 3,000 typical residential homes. 

http:/iwww.qvc.com/qic/qvcapp.aspximain.html .file.Imainhqfact,html/lef.ht~.~le.Inav(nav... 7/8/2007 
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Page 2 of 2 QVCiCorporate FactsiCorporate 

QVC's buying staff of more than 100 people searches the wwld for quality 
merchandise. Product categories include: Home, Electronics. Cooking and Dining. 
Collectibles, Health and Fitness. Beauty. Books. Movies and Music, Jewelry. Fashion 
and more. 

Q V C s  high-tech data center stores as much as 19 terabytes of data. To put it in 
perspective. it would take 50,OW trees to produce enough paper to print a terabyte of 
data. and it would take a forest of 750,000 trees to hold what the data center stores. 

QVC's U.S. distribution centers can pack up to 300.000 packages daily and strlve to 
achieve the goal of shipping 95% of packages within 48 hours of taking the order. 

Over the company's 20 years of business. QVC has shipped almost one billion 
packages. 

C)VC.com (U.S. site only) receives an average of 5 million new viewers each month. 

o":?irTestimon*!s 
QVC Co!nmuniWS@ndards 

U P  

0 1995 - 2007 QVC, Inc. All rights reserved. I URL: http://www.qvc.corn 
1 TrademarkNotice 

URL: http://www.qvc.wrn 

http:!iwww.qvc.com/qic/qvcapp .asp x/main.html .tile.~mainhqfact,htm~left.html.file.~navlnav... 7/8/2007 
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Page 1 of 2 Searching QVCUK.com just got easier 

QVC UK Homepage 

My account Shoppin! 
Customer S r w ~ e s  Site mar 
Add QVC to  iavauriteii 

Beauty FaSnlOn & AcCeS5or1~?s Jewcllrry Craft XI Leisure For the tiotne Hume Eiectrunics Garden K DI 

7 
2 4 ~ t l o u r  Product Rev iew 

Today's Special Value 

Cuirc:it on-air ilern 

Watch QVC Libe 

QVC N Guide 

QVC Video Centre 

Categories 
Beauty 

Fashion 
Accessories 

l ewe l l e ry  

Craf t  & Leisure 

For the  Home 

Home Electronics 

Garden & D I Y  

Clearance 

Welcome t o  QVC's brand-new Mobile service! 

Buy the latest products from the UK'S favourlte shopping channel, no matter where you 
exciting new QVC Mobile Servlce allows you to browse and buy products on your mobile 
well as checking the dally special selectlons and planning your viewing with the N Guid 
The service is free, but you should Rnd out about details of your mobile phone operatori 
for accesslng the Internet. 

Start  shopping straightaway 
I f  you're already a QVC member, you can start using the 
service immediately. Simply text 'Moblle' to 80782 and we'll 
send you the link. men. you're free to start shopping, using 
your exlsting membership number and PIN. Our User Guide is 
designed to help first time users, so make sure you take a 
look. 

Buy on the  move 
The servlce is kept up to date with the latest products and 
prices. When you've made your selection and placed an order, 
the Item will be delivered to your door - so you really can 
shop with just your mobile phone! 

Our  ent i re range at your f ingert ips 
With QVC Mobile, you can view and buy our Today's Special 
Value, the current on-air Item or the last 12 aired Items, Hot 
Picks, New Today and Bargain Hunter. Plus, If you're iooklng 
for a specific product, you can search for it by entering the 
Item number - so SimDle. 

http:l/www.qvcuk.comlukqiciqvcapp.aspxiapp.htmllparams .file.mobile_featoct06,html/wal... 7/8/2007 
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Searching QVCUK.com just got easier Page 2 of 2 

Do you have suglleitlons~Jor ouInew mobiie.servlce2 W e n d  love to hear from you. 

.. . . ~.~ .~ . . . ~  ~~~. .. . ~ , ~ .  ., 

Order online or by phone: 0800 50 40 30 
Customer Terms and Conditions * Privacy Statement 

0 1998 - 2007 OVC Website Terms of Use 

http://www.qvcuk.com/ukqic/qvcapp .asp x/app.html/params .file.mobile_featoctO6,htmYwal... 7/8/2007 
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Made for Slingbox 

SllngPlayer ? 
SlingPiayer I5 the interface that appears on 
the screen of your computer or mobile 
device This pioneerlng software aiiows you 
ta watch and contml Your baslc cable W l t h  - 
wide-ranging functionality and ease 

SllngLink $ -- The SlingLink'" ads as an extension card * existing electrical wiring to transmit me 
for the Internet by using your home's 

ethernet slanol from "our router to 

- 
wherever your Simgbcx 1s installed. ... < 

b - z =. http://us.slIngmedia.com/page/products.html 
0 
Y 
"2 

SlingSWam Tachnalopy + 
SllngStream 1s the innovative streaming 
technology that ensures you receive the 
clearest picture possible at any given 
location 

HD Connect tor S U R S ~ X  PIO *. 
The HD Connect IS a cable that enabies you 
to watch your home tekvsion's HD 
programming by connecting your HD 
component device to your Slingbox 

See Sihgbox In action ti-rougn VIC.?O 
Blogs, an interactive demo, or even 

7/8/2007 
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U.S. iTV Competitive Analysis 

Christy Martin 

cmartin@i boxsystems.com 
PSorilszylStems, Inc. 

1/9/2007 
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CABLELABY 

DISCLAIMER 

This document is published by Cable Television kboratories, 
( ' ' U b b l g ~ ~ )  information to the cable industry. 
CableLabsB reserves the right to revise this document for any 
reason including, but not limited manges in laws, regulations, or 
standards promulgated by  various agencies; technological 
advances; or changes in equipment design, manufacturing 
techniques or operating procedures described or referred to herein. 

CabIeLabsB makes no representation or warranty, express or 
implied, with respect to the completeness, accuracy or utility of the 
report or any information or opinion contained in the report. Any 
use or reliance on the information or opinion is at the risk of the 
user, and CabIeLabse shall not be liable for any damage or injury 
incurred by any person arising out of the completeness, accuracy or 
utility of any information or opinion contained in the report. 

This document is not to be construed to suggest that any 
manufacturer modify or change any of its products or procedures, 
nor does this document represent a commitment by CabIeLabsfB or 
any member to purchase any product whether or not it meets the 
described characteristics. Nothing contained herein shall be 
construed to confer any license or right to any intellectual property, 
whether or not the use of any information herein necessarily utilizes 
such intellectual property. 

Thho . o w  exprossoa n tnic papor am 3010 y dhdbo auinoi ana do no1 mcessat Iy ro1 ect inow 01 CaoloLaos 
3rd of IS mcnbers The adt-or bear. Id I responstbilit) for any errors 01 lac1 cf mlorpcat ton n the paper 
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iniiiipztitivc Analysis 

--Irrtfhtionally Blank- 

Proprietary & Confidential 
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